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Course List for Executive Master of Business Administration (EMBA), Department of Business Administration, College of Business, National Taipei University of Business
(Applicable to Students Admitted in Fall, Meets weekly on Saturdays and Sundays., Class B, 2020)
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Category Course Title gz_ Hour Fall Spring Fall Spring Remarks
Credt Ew | AV | mw | 7Y | Ea | 2y | mw | 20
Lecture | Practice | Lecture | Practice | Lecture | Practice | Lecture | Practice
FILEAHA(-) 3 3 5
GLOBAL MANAGEMENT FORUM (1)
FEE (D) 3 3 3
b ¥2i |GLOBAL MANAGEMENT FORUM (I1)
Core Course
(Compulsory) ;s # & % %3+ 1 2 2
OVERSEAS STUDY
&3
Subtotal 7 8 3 0 3 0 0 0 0 2
@i g 7
Subtotal, Compulsory
LA F R AL 3 3 3
TOPICS OF HUMAN RESOURCES
SR TE 3 3 3
BIG DATA ANALYSIS AND APPLICATIONS
FE R B R R RIS AL
TOPICS OF MOBILE DIGITAL APPLICATIOS 3 3 3
IAND CLOUD SERVICES
FRPREAR 3 3 3
'TOPICS OF PROJECT MANAGEMENT
e g e
INTERNATIONAL MARKETING 3 3 3
MANAGEMENT
I FEY W B
'THE TOPIC OF GLOBAL BUSINESS AND 3 3 3
STRATEGY
PR 82 S T AT
'TOPIC OF SERVICE QUALITY AND BUSINESS 3 3 3
ADMINISTRATION
EEHAEHTEAL
TOPICS OF ENTERPRISE AND SCOIETY 3 3 3
ETHICS
MEM GRS 3 3 3
CUSTOMER RELATION MANAGEMENT
A R E R AT
TOPICS OF DISTNBUTION AND CHANNEL 3 3 3
MANAGEMENT
Era Bt - S &8
STATISTICAL METHOD AND QUANTITATIVE 3 3 3
MODEL
FaEmt g 3 3 3
MARKETING MANAGEMNT
AMASBFEFR
NEW PRODUCT DEVELOPMENT AND 3 3 3
MANAGEMENT
BRI ARE LN
TOP OF ORGANIZATION CHANGE AND 3 3 3
DEVELOPMENT MANAGEMENT
A &AL & A LB AL
L TOPICS OF PRODUCT INNOVATION AND 3 3 3
b HED [KNOWLEDGE MANAGEMENT
Elective '\ "5 5w gy oo pf a5 4 4 & 4T
CORPORATE FINANCE AND FINANCIAL 3 3 3
ANALYSIS SUBJECT
Figz 3 3 3
INFORMATION MANAGEMENT
FRAREFY 2
MANAGEMENT DECISION AND RESEARCH 3 3 3
METHODS
EEBEDETE ST 3 3 3
CASE STUDY IN BUSINESS ADMINISTRATION
BT A AL 3 3 3
TOPICS OF ORGANIZATION BEHAVIOR
AFHEL TR
TOPIC OF INDUSTRY COMPETITION AND 3 3 3
ANALYSIS
ETE-RCY L SRR
TOPICS OF LOGISTIC AND SUPPLY CHAIN 3 3 3
MANAGEMENT
SRR R E 3 3 3
BRAND MARETING AND MANAGEMENT
L AIATE LR AL
MANAGEMENT OF TECHNOLOGY AND 3 3 3
IINNOVATION
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PRARE Y8 F LB AL

TOPIC OF SERVICE AND OPERATION 3 3 3
MANAGEMENT

Rp f 2B AL 3 3 3
STRATEGIC MANAGEMENT

RIATE LI EFE

MANAGEMENT OF CREATIVITY AND 3 3 3
ENTERPRISE

EE YT Y EEy

TOPICS OF ELECTRONIC COMMERCE AND 3 3 3
[INTERNET

FrEEiFy

l P 1 3 3 3
CUSTOMER BEHAVIOR RESEARCH

B 87 | 87 | 24 0 21 0 27 0 15 0
Subtotal, Elective
i 8 £ 3> Subtotal, Elective 32
(% ** &8 Minimum of Electives Reqruied)

BEEKREL 30 (F 324084 - FEFEBIPREB2EL)
Total Number of Required Credits : 39
(6 credits for thesis are not included in the total number of required credits but a requirement for graduation., Minimum of Electives Reqruied: 32 Credits)
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